
 
 

 
 

 
          

Environmental Policy 
Port Aventura Entertainment, S.A.U., managing company and owner of PortAventura World Parks & Resort, family 
leisure destination that encompasses PortAventura Park, PortAventura Caribe Aquatic Park, Ferrari Land, Hotel 
PortAventura, Hotel El Paso, Hotel Caribe, Hotel Gold River, Hotel Mansión de Lucy, Hotel Colorado Creek, 
PortAventura Convention Centre, Parking Caravaning, PortAventura Dreams Village, Ponient Hotels and Facility 
Services, carries out its activities with maximum respect for the environment and its surroundings. 
 
To reaffirm its firm commitment to and respect for the environment, the company expresses its willingness to 
progressively extend the ISO 14001:2015 certification to Ponient Hotels and Facility Services. 

In order to comply with its commitment to the protection of the environment, the company continuously anticipates, 
measures and improves its environmental results. To this end, PortAventura World’s actions are governed by the 
following principles: 

1. To ensure compliance with applicable environmental laws, and other voluntary requirements to which it 
subscribes, making them a part of its Environmental Policy.  

2. To assign all necessary means and responsibilities to guarantee the attainment of objectives that lead to 
continual improvements in environmentally-friendly behaviours, designing processes that aim to minimise 
and prevent activities that impact the environment. 

3. To ensure compliance with the Environmental Management System through Equip Verd, an environmental 
consultancy and executive committee, to consolidate the bases for the promotion of respect for the 
environment and ensure a framework of reference for the establishment of environmental objectives. 

4. To educate, train and raise awareness, at all levels, among company personnel in order to create an 
atmosphere conducive to the progression of any environmental measures.  

5. To communicate the Environmental Policy to everybody working within or on behalf of the organisation, 
including other stakeholders.  

6. To identify the environmental aspects and associated environmental impacts from a life cycle perspective. 
7. To promote, to the maximum possible extent, projects that encourage our visitors to respect the environment. 
8. To preserve our region’s biodiversity and ecosystems, protecting the species and habitats within it.  
9. To work on improvements focused on the prevention and reduction of food losses and waste, through 

objectives that seek to involve workers and visitors. 
10. To promote and commit to the mitigation and adaptation of climate change by means of: the use of 

environmentally-friendly technologies; the sustainable use of natural resources (water and electricity); driving 
sustainable mobility and renewable electricity initiatives, as well as reducing, calculating, and offsetting our 
carbon footprint; and encouraging the reduction, reuse, and recycling of waste, prioritising waste recovery.  

11. To guarantee that our suppliers share and commit to our Policy and the same environmental standards. As 
well as to promote environmental criteria in product purchasing, the contracting of services and events 
management, acting as a driving force in circular economy initiatives. 

12. To include environmental commitment in the Company Object: We create unforgettable experiences that 
generate a positive impact on people while taking care of the planet. 
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